
OUR GOALS FOR THE WATERFRONT

A POSITIVE OUTCOME • The final plan should provide the highest level of
recreational, economic, ecological, social, and cultural benefits to the people of Hudson,
while preventing harsh industrial impacts that make the rest impossible to achieve.

SAFETY & HEALTH • Heavy truck traffic should be eliminated on both the
City’s streets and in the South Bay. The City has all the tools necessary to protect both
its residents and its habitats from such dangerous, unhealthy and incompatible activity.

CONSENSUS & AGREEMENT • Hudson deserves a plan which reflects the
community consensus which has been patiently developed through the Hudson Vision Plan,
the Hudson Comprehensive Plan, and the thousands of more recent public comments.

ACCEPTANCE & SUCCESS • New York State guidance also emphasizes that
plans need to be developed and embraced by citizens in order to succeed. Acceptance is
essential to putting any plan to work; a plan which is rejected by the people will not work.

CLEAR TITLE / CLEAN BILLS OF HEALTH • Questions have persisted for many
years about both the ownership of lands currently or formerly underwater in the South Bay,
as well as about widespread contamination. These should be resolved once and for all.

AN END TO CONTROVERSY • The Waterfront has been a regular source of
controversy for several generations now. A truly forward-looking and positive plan would
end this cycle by ruling out the destructive, discordant proposals which cause these battles.
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LWRP FUNDAMENTALS

1 BE AMBITIOUS The City has the right to reshape all parcels in the Waterfront zone.

Says who? NANCY WELSH, NYS DOS: “Even the parcels not publicly-owned are still the City’s
waterfront, and you do have local tools to shape what happens on any and all parcels.”

NYS DOS CONSISTENCY MANUAL: “Areas can be rezoned so that previously au-
thorized structures and uses become legal but nonconforming structures and uses
which over time are replaced by new structures and uses. [...] Existing non-
conforming structures and uses can be limited so they do not expand.”

2 PLAN AHEAD The narrow property claims of the few do not trump the broad rights
of the many—especially since today’s occupants are sure to change.
Hudson needs a long-range plan which can stand the test of time.

Says who? NYS DOS, 2005: “It should not be assumed that SLC will continue to be the owner
of the property. Across the board, don’t assume anyone will remain owners of a
given parcel. The LWRP needs to reflect current conditions and future goals, and not
be tied to a specific owner. ”

3 HEAR THE PEOPLE Waterfront plans are supposed to be driven by public input, so that
the final results are accepted and embraced by residents.

Says who? NYS DOS WATERFRONT PLANNING GUIDE: “A LWRP reflects community consen-
sus. As such, it can significantly increase a community’s ability to attract appropri-
ate development that will respect its unique cultural and natural characteristics.”

4 BE CONSISTENT One Coastal Policy should not be advanced at the expense of
another. If proposed zoning or uses create irresolvable conflicts,
they must be eliminated to guarantee consistency across the board.

Says who? NYS DOS COASTAL STAFF: “Agencies [are] to advance all applicable coastal
policies relating to the protection and use of the coastal area and its resources in a
manner that avoids conflicts between competing governmental policy objectives,
without advancing any one of those objectives to the detriment of another. This is
what distinguishes New York’s Coastal Management Program decisionmaking from
other regulatory and related decision-making requirements.”

5 KEEP IT SIMPLE The City has the ability to pare this plan down to its essentials to
reflect public input, and pass its zoning proposals while discarding
the many overly-complicated and divisive elements of the GEIS.

Says who? NYS DOS, 2005: “[C]larity should be developed through a community-based vision-
ing and planning process regarding the future of the southern waterfront... The
Hudson Vision Plan clearly indicates that the community supports an increased
focus on recreational, tourism-oriented waterfront redevelopment, and recom-
mends zoning categories that support this type of development.”
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WATERFRONT ECONOMICS

> A STRONGER, MORE SUSTAINABLE ECONOMY CAN BE BUILT IN HUDSON by supporting
locally-owned and mutually-compatible smaller businesses, with the
Waterfront realizing its potential as a new economic engine for the City.

In the 1980s, members of Save Hudson’s Only Waterfront (SHOW) banded
together to block the siting of an oil refinery at the river. While local
officials touted the project as good for economic development, residents
successfully countered that amenities such as “a restaurant, park or public
boating facility could generate money for the City without the same risks.”
Likewise during the SLC controversy, plant opponents successfully
demonstrated in 2005 that development based in more sustainable,
small-scaled, and locally-appropriate businesses was vastly more beneficial
than blighting, heavy industry.

That year, more than 200 area business owners directly responsible for
creating over 1,200 full-time and more than 400 part-time jobs under their
own roofs, signed on to a Statement of Values expressing this approach.
The statement is as relevant today as it was then, particularly to the
Waterfront’s development and restoration:

WE BELIEVE ... that a sound mix of industry, agriculture, trades, services, tourism, retail
and arts is necessary to provide the job creation, opportunity, career paths,
and tax base which sustain a healthy community.

WE CREDIT ... the success of our community and companies in recent years to our em-
ployees, customers, fellow businesses, neighbors and communities—all
of which are heavily influenced by our environment.

TO ENSURE ... growth and stability, we need to protect our high quality of life. This
includes a healthy environment and workforce, clean air and water, scenic
and historic resources, and public enjoyment of our unique natural
surroundings.

AS WE PROMOTE ... economic development, we therefore need to consider the impact new
industries or businesses will have, and we need to work to ensure that
when we do add new businesses, we also retain what is best in the current
community mix.

IN LIGHT ... of these values, and after much discussion over a period of several years,
we have arrived at [the] conclusion that business, government and citizens
must commit to working together to retain and attract mutually-compatible
businesses that will fully achieve the balanced mix of industries described
above, sustaining rather than detracting from the health, character and
prosperity of our region for years to come.
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